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What Is Expedition Give
Think of Expedition Give as The Amazing Race meets Oprah’s Big Give. In this charity scavenger hunt,
teams of two will race all over Atlanta on October 24, 2009 collecting items, taking pictures, and
completing tasks to earn points. At the end of the race, the teams with the most points take home
some really cool prizes. Sample tasks for the event include:
e 10 Points: Complete a 15-minute volunteer project at the XYZ Charity headquarters building
and bring back the “completion certificate” they give you to the finish line.
e 6 Points: Return with a digital picture of both teammates pointing at a specialty Georgia “Breast
Cancer Awareness” license plate.
e 8 Points: Return to the finish line with 10 cans of food or other nonperishable food items to
donate to the Atlanta Community Foodbank.

Who Is The Target Audience

We anticipate 400-500 participants, mostly between 18 and 35 years old, for this year’s event. The
event will be promoted on college campuses, in Atlanta media, and using online sites such as Facebook.

Who Is Organizing The Event

Expedition Give is organized and presented by Giving101, a 501(c)(3) nonprofit dedicated to teaching
teens and young adults about the importance of giving, philanthropy, and civic leadership. The Event
Director has experience putting on similar events in Atlanta that attracted thousands of participants.

How Your Can Help
As a nonprofit, we need prize donations and event sponsors to make this year’s event a success.
Specifically we are seeking:

e Prizes for the winners including (but not limited to) airline tickets, vacations, gift certificates in
any amount to local restaurants and stores, tickets to sporting events and local attractions, and
merchandise or electronics (iPods, cell phones, digital cameras, etc.)

e Coupons and giveaways (min. 500 per item) to be included in each participant's goody bag

¢ In-kind donations to support the event including (but not limited to) bottled water, fruit and
snacks for the finish line, t-shirt printing, posters and signage, marketing / advertising, etc.

¢ Financial support in any amount to help cover the production and marketing costs

Becoming a sponsor of the event can provide excellent brand exposure to one of Atlanta’s key market
segments — 18 to 35 year olds. Please contact us to discuss opportunities to promote your business at
this event in return for your monetary and/or in-kind donations.

Contact Information

Giving101 www.Giving101.org Email: Info@Giving101.org
PO Box 888624 Toll-Free: (888)323-GIVE
Atlanta, GA 30356-0624 Direct: (678)916-8900




Donation Range (Cash + In-Kind)

Contributor

$25-$99

Event

Sponsor
$100-$499

Bronze
Sponsor
$500-$999

Silver
Sponsor
$1,000 -

$2,499

2009 SPONSOR LEVELS & BENEFITS

Gold
Sponsor
$2,500 -

$4,999

Platinum
Sponsor
$5,000 -
$9,999

Presenting
Sponsor
$10,000+

Name listed on the website sponsor page

Name listed on the signage at the event location

AN

AN

Ability to include giveaways / coupons in
participant gift bags

Name or prize donation listed in most print and
online advertising (space permitting)

Name listed on back of the participant t-shirt

NN N NS

Logo included in rotating display on front page of
event website

AN NN N AR

AN NN

Your brand worked into an official scavenger hunt
list task

%k %k ok

Logo included on back of the participant shirt

% %k %k

Logo included on the signage at the event
location

Name, logo, or prize donation included in ALL
print and online ads

Sponsor recognition gift
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Mentioned in all press releases

Static logo included on front page of event
website

Multiple points of recognition before, during, and
after the event as one of our top sponsors

ANE I N NN N N B N BN

Logo on the participant gift bags

Feature signage at the event

Company mentioned in all official emails to
participants

AN NN N N N N N I N N N N BN I N I NI N AN

*** Silver Sponsors can choose to EITHER have their company / brand worked into an official scavenger hunt list task OR have their logo included on the participant shirt.
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2009 Sponsor Sign Up / Donation Form

Business Name:

Contact Name: Title:

Phone Number: Email:

Mailing Address:

Please Describe Donated Item(s):

Total Value of Donated Item(s) / Service(s): $

Amount of Cash / Check Donation Enclosed: $

TOTAL DONATION AMOUNT (Cash + In-Kind Support) $

Please Return Form With Donation To:
Giving101
PO Box 888624
Atlanta, GA 30356-0624

Questions? Contact Ben Lawder at mail@gqiving101.orqg or 678-916-8900.

Thank you for your support and generosity!


mailto:mail@giving101.org



